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T Sl | Students continue to study online, just as many instructors
Hm“m utilize the Web to present and manage course material. The

Online Learning Center that accompanies Cost

=" | Management: A Strategic Emphasis now comes with
PREMIUM CONTENT for students with the purchase of a
| NEW text.
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Housed in this special area of the OLC are daily and

4 weekly updated articles and news feeds from the New York
Times and PowerWeb. Also available here is the Activity-Based Costing (ABC) Software created by SAS,
complete with a special case that integrates an application giving students a chance to use a professional
software package they may use later in their careers.

In addition to the content above, the OLC is a one-stop resource for essential course
resources for students and instructors alike:

For STUDENTS: For INSTRUCTORS
o Sample Text Chapter 2 (And password protected):
¢ Sample Study Guide Chapter 2 e Sample Syllabi
e Chapter Objectives ¢ Instructor’s Resource Guide
e Chapter Overview ¢ Solutions Manual
e Spreadsheet Templates ¢ PowerPoint Presentations
e Internet Exercises * Solutions to ABC Software
e Key Term Review Flashcards Integration Case
* elearning Sessions Solutions to Spreadsheet Templates

Online Quizzing Solutions to Internet Exercises
PowerPoint Presentations Link to PageOut

¢ Links to Professional Resources Transition Notes

¢ Company Links e Text Updates

¢ Present Value Tables

¢ Text Updates

¢ (Check Figures




b))
!

SAS Activity-Based Costing (ABC) Software Integration

§sas

Activity-Based Costing (ABC) is a
cost accounting method used by
leading firms to accurately determine
the costs of their product lines,
- service lines, distribution channels,
and customers. SAS’s Activity-
Based Costing (ABC) Software is
then used to identify the firm’s most
~ profitable products and customers,
~ their inefficient operations, and their
most effective and ineffective
manag'em'ent methods.

'The increasing breadth of dlverse products and service lines, and the resulting expansion of indirect costs
age the xesulung, complexxty and 31ze of operations has created the need for ABC. In many
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